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Media Brand

“KUNSTSTOFF MAGAZIN, the media brand 
for your successful B2B communication!“

With KUNSTSTOFF MAGAZIN, you can reach the plastics 

industry in a cross-media and networked way via the print ma-

gazine, the digital offering in the form of website, newsletter, 

Matchmaker+, social media as well as events.

“With KUNSTSTOFF MAGAZIN you 
directly reach the decision-makers of the 
plastics industry in a high-quality editorial 
environment“

Total monthly circulation 42,495 copies 

(Source IVW)

“Around the clock -. 
With kunststoff-magazin.de and the relevant 
social media channels!“

Around 1.7 million page views per year (8/2022 to 7/2023, 

 (IVW-Online) and around 12,000 followers on XING, LinkedIn, 

Twitter, Facebook and Instagram: KUNSTSTOFF MAGAZIN for 

your successful online communication in the plastics industry.

“KUNSTSTOFF MAGAZIN Events in presence 
and digital.“

The KUNSTSTOFF MAGAZIN digital networking days, the 

 KUNSTSTOFF MAGAZIN product of the year award ceremony,  

the webinar theme days and in-house workshops are events  

for decision-makers and users in the plastics industry.

“KUNSTSTOFF MAGAZIN Matchmaker+  
  – Your guide to the plastics industry“

Generate new leads, attract new employees and present your 

products and services, job offers, webinars, whitepapers, videos, 

webshop, e-paper and much more in the perfect environment. 

job offers, webinars, whitepapers, event tips, videos, webshop, 

e-paper and much more in the perfect environment.

Use KUNSTSTOFF MAGAZIN for your market
communication.
Your advantages:

• a credible environment
• high reach
• high utility value for the target groups

With the media brand KUNSTSTOFF 
 MAGAZIN as a neutral authority, the 
plastics industry is always well informed.

KUNSTSTOFF MAGAZIN is the trade medium for the plastics 

 processing industry. Monthly as a print and e-paper magazine and 

daily updated on all digital media channels, KUNSTSTOFF MAGAZIN 

reports on the topics of machines, plants, automation,  peripheral  

technology, tool and mould making as well as materials and 

 materials development. Topic-focused events round off the range.

“High target group affinity“

People who make investment decisions in industry every day

meetings, are oriented towards KUNSTSTOFF MAGAZIN:

•  77% of the recipients are in a managerial position 
(owner/co-owner, management, plant manager, 
division or department manager) 

 (recipient file evaluation publisher information)

Your successful media brand 
for the plastics industry  
at a glance...

•  Total monthly circulation 42,495 copies 

(Source IVW, average values Q1-Q2/2023)

•  142,901 Page impressions monthly average 

(Source: IVW-Online 8/2022 – 7/2023)

•  2 newsletters per week to over 30,000 newsletter subscribers 

(publisher‘s information 8/2023)

•  Over 12,000 followers on the relevant social media channels 

(publisher‘s information 8/2023)

http://www.kunststoff-magazin.de
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Title Portrait

1. Titel KUNSTSTOFF MAGAZIN

2. Short characteristic The media brand KUNSTSTOFF MAGAZIN reaches across all media and networks the plastics industry via the print ma-

gazine, the digital offering in the form of website, newsletter, social media as well as topic-focused events. KUNSTSTOFF 

MAGAZIN offers outstanding industry penetration: Engineers, designers, executives and investment decision makers from 

technical departments. Technical reports from the plastics processing industry on innovative machines, systems, peripheral 

technology and mould making, on the use of new materials and other topics form the targeted editorial spectrum.

3. Target group Readers are the executives and investment decision-makers in plastics processing companies.

4. Publication frequency 10 issues per year

5. Size DIN A4

6. Volume 62th Volume 2024

7. Subscription price Annual subscription print domestic 

92,00 €, thereof 62,60 € booklet, 

29,40 € shipping

Annual subscription print abroad  

102,20 €, thereof 62,60 € magazine, 

39,60 € shipping

Single issue print 16,00 € incl. the 

current VAT, plus 3,00 € shipping

Annual purchase of digital e-paper (domestic/foreign) 32,00 €, 

incl. the current VAT, without shipping costs

Single edition digital e-paper (domestic/foreign) 7,99 €,  

incl. the current VAT without shipping costs

8. Circulation 42,495 copies

9.  Membership /

Participation

 IVW, IVW-Online 

10. Publisher WEKA Business Medien GmbH

Richard-Reitzner-Allee 2, 85540 Haar

Phone +49 89 25556-1900

www.kunststoff-magazin.de, www.weka-businessmedien.de

11. Publisher WEKA Business Medien GmbH

12. Advertisements Janette Brandenburger

Media Consultant

Phone +49 89 25556-1914 

jbrandenburger@weka-businessmedien.de

13. Editorial office Annina Schopen 

Editor-in-Chief

Phone +49 89 25556-1915 

redaktion@kunststoff-magazin.de

Daniel Schilling 

Editor

Phone +49 89 25556-1918 

redaktion@kunststoff-magazin.de

http://www.kunststoff-magazin.de
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Circulation / Distribution

2. Edition analysis
Copies per issue on average in the  

1st half of 2022*

Print run: 12,050

Total circulation 11,698 / thereof abroad: 118

Paid circulation 13 / thereof abroad: 3

Subscribed edition 13 / thereof abroad: 3

Other sales 0

Free pieces 11,686

Residual, voucher and
archive copies

353

Economic area Share of actual circulation

% Copies

Germany 99.0 11,580

Abroad 1.0 118

Total circulation 100.0 11,698

3. Geographical distribution analysis

Trade journal circulation and distribution analysis

1. Print run control  

*(01.01.2023 – 30.06.2023)

Postal code area 4 
1,387 copies

Postal code area 2 
739 copies

Postal code area 3 
1,486 copies

Postal code area 0 
704 copies

Postal code area 1 
325 copies

Postal code area 5 
1,682 copies

Postal code area 6 
956 copies

Postal code area 7 
1,779 copies

Postal code area 9 
1,347 copies

Postal code area 8 
1,174 copies

3.1. Distribution by postal code

Total distribution of KUNSTSTOFF MAGAZIN

11,698
Circulation print 

+ 30,797
Circulation Digital  

(extended e-paper)

= 42,495
Circulation total

The current e-paper issue is actively distributed via the e-paper newsletter and additionally via the website www.kunststoff-magazin.de.
(IVW, average values Q1-Q2/2023)

Stuttgart

Mainz

Potsdam
Berlin

Erfurt

Nürnberg

Leipzig

Wiesbaden

Darmstadt

Düsseldorf

Köln

Saarbrücken

Bremen

Schwerin

Kiel

Hamburg

Magdeburg
Hannover

Münster

München
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High-Class Target Group
Sectors/Industries Size of the business entity

Responsibilities

Recipient groups (according to
classification of the economic sectors)

Share of total circulation

% copies

Production of chemical products 2.8  328

Production of rubber and plastic
goods

56.4  6,598

Production of motor vehicles/vehicle
construction 

 20.8  2,433

Mechanical Engineering  13.6  1,591

Metal production/processing 1.1  129

Production of metal products 1.2  140

Production of measuring/control
instruments and devices 

 0.6  70

Production of plastic processing
machines 

3.1 363

Industry not yet surveyed/not known 0.4  46

Total circulation 100.0 11,698

Position

Share of total circulation

% copies

Owner/Co-Owner  8.5  994

Management Board  29.4  3,439

Factory / Plant/Operations Management  4.7  550

Division management  15.9  1,860

Head of Department  18.7  2,188

Group leader/Master  5.5  643

Clerk/Specialist  9.4  1,100

Research Assistant  1.0  117

Position not yet collected/not known  6.9  807

Total circulation 100.0 11,698

Share of total circulation

% copies

1–19 Employees  10.8 1,263

20–49 Employees  21.3 2,492

50–99 Employees 14.4 1,685

100–199 Employees 17.3 2,024

200–499 Employees 12.2 1,427

500–999 Employees 9.1 1,065

More than 1.000 Employees 10.0 1,170

Number of employees not yet
collected/ not known

4.9  572

Total circulation 100.0 11,698

Share of total circulation

% copies

Corporate Governance 37.3 4,363

Technical operation 9.1 1,064

Research and development 5.8 678

Construction 8.7 1,018

Production/Manufacturing/Assembly 12.8 1,497

Materials Management/Purchasing/
Logistics

8.9 1,041

Marketing 4.1 481

IT 8.6 1,006

Function not yet collected/not known 4.7 550

Total circulation 100.0 11,698
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Topic Matrix

Topics Issue (Month)

3D Printing  1-2, 5, 6, 9, 10, 11

Additive 3, 5, 6, 7-8, 9, 10

Additive processes  1-2, 5, 6, 9, 10, 11

Education and training 1-2, 11

Automation 3, 4, 6, 7-8, 10, 11, 12

Printing, Coating 1-2, 6, 9, 10, 12

Bio-plastics 1-2, 3, 6, 9, 10, 12

Blow moulding 1-2, 4, 6, 10, 11, 12

CAD-CAM 1-2, 5, 9, 10, 12

Composites 3, 5, 7-8, 9, 10

Compounding, granulating 1-2, 4, 6, 9, 10

Thermosets, SMC 4, 9, 10

Elastomers 3, 6, 10, 12

Energy Management 1-2, 5, 10, 11

Extrusion 1-2, 4, 6, 7-8, 10, 11, 12

Colours 3, 5, 6, 7-8, 9, 10

Films 1-2, 4, 6, 10, 11

Mould making 1-2, 3, 4, 5, 6, 7-8, 9, 10, 11, 12

Conveying, drying, mixing, dosing 1-2, 4, 5, 7-8, 10, 11

FvK materials 3, 5, 7-8, 9, 10, 12

Generative processes  1-2, 5, 6, 9, 10, 11

Glass fibre reinforced plastics 3, 5, 7-8, 10, 12

"Green" plastics 1-2, 3, 6, 9, 10, 12

Hot runner 1-2, 4, 5, 6, 7-8, 10, 12

High-performance plastics 1-2, 4, 7-8, 10, 11, 12

Marking 1-2, 6, 9, 10, 12

Carbon fibre reinforced plastics 3, 5, 7-8, 10, 12

Lightweight construction 3, 7-8, 10, 11

Advertising in the editorial environment
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Topic Matrix

Topics Issue (Month)

Masterbatches 3, 6, 5, 7-8, 10, 11

Assembly technology 3, 7-8, 10

Standards 3, 5, 7-8, 9, 10, 12

Surface technology 1-2, 6, 9, 10, 12

Presses 3, 7-8, 10

Product design and construction 1-2, 5, 9, 10, 12

Testing and measuring technology 3, 5, 6, 9, 10, 12

PUR processing 4, 7-8, 10, 11

PVC applications 1-2, 5, 10, 12

Production control 5, 6, 10, 11

Quality assurance 3, 5, 6, 9, 10, 12

Recycling 1-2, 3, 4, 6, 9, 10, 11

Clean room applications 7-8, 10, 12

Robots 3, 4, 6, 7-8, 10, 11, 12

Foaming, sealing 4, 7-8, 10, 11

Sensors 3, 5, 10, 12

Silicones 3, 6, 10, 12

Special compounds 3, 5, 6, 9, 10

Injection moulding 1-2, 3, 4, 5, 7-8, 9, 10, 11, 12

Engineering Plastics 1-2, 4, 7-8, 10, 11, 12

Tempering 3, 5, 6, 9, 10, 12

Thermoforming 3, 7-8, 10, 12

Thermoplastics 3, 6, 9, 10, 12

TPE 3, 6, 9, 10, 12

Composites 3, 5, 7-8, 9, 10, 12

Packaging technology 1-2, 4, 6, 10, 11

Toolmaking 1-2, 3, 4, 5, 6, 7-8, 9, 10, 11, 12

Crushing, grinding 1-2, 3, 4, 6, 9, 10
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Topics / Dates 2024

Print-Issue 
with  

extended e-paper

Production, 
Automation

Materials,
Materials
Development

Toolmaking and 
Construction

Special Trade Fairs

Ja
nu

ar
y 

– 
Fe

br
ua

ry

1/2

PD: 02.02.24

AD: 19.01.24

ED: 05.01.24

Injection Moulding

Extrusion Lines and 
Peripherals

Blow Moulding

Conveying, Mixing, 
Dosing, Drying

Compounding, 
 Granulating

Size reduction, 
 Grinding

Recycling

Energy Management

3D Printing

Films and Packaging 
Technology

PVC Applications

Green Plastics

Materials for 3D 
Printing

High Performance 
Plastics

CAD-CAM

Product Design and 
Construction

Coating

Tools for Extrusion

Hot Runner

Education and 
Training

KPA, Ulm 
28.-29.02.2024

M
ar

ch

3

PD: 01.03.24

AD: 16.02.24

ED: 02.02.24

Lightweight 
 Construction

Injection Moulding of 
Reinforced Materials

Pressing

Automation, Robotics

Assembly Technology

Quality Assurance

Testing and 
 Measurement

Thermoforming

Composites

Additives, Colours

Masterbatches

Special Compounds

Thermoplastics

Silicones / Elastomers

Large Tools

Temperature Control

Sensors

Standards

Recycling Materials

Processing and 
Recycling

JEC World, Paris 
05.-07.03.2024

A
pr

il

4

PD: 02.04.24

AD: 18.03.24

ED: 04.03.24

Injection Moulding of 
Large Parts

PUR Applications, 
Foaming, Sealing

Conveying, Mixing, 
Dosing, Drying

Recycling

Extrusion

Blow Moulding

Compounding, 
 Granulating

Size reduction, 
 Grinding

Engineering Plastics

High-Performance 
Plastics

Thermosets, SMC

Films and Packaging 
Technology

Hot Runner

Multicomponent Tools

Automation 
and  Production 
4.0

Hannover Messe, 
Hannover 
22.-26.04.2024

Control, Stuttgart 
23.-26.04.2024

Chinaplas, Shanghai, 
China 
23.-26.04.2024

M
ay 5

PD: 02.05.24

AD: 18.04.24

ED: 04.04.24

Multi-Component 
Injection Moulding

Production Control

Quality Assurance

Test and Measurement

3D Printing

Energy Management

Conveying, Mixing, 
Dosing, Drying

PVC Applications

Special Compounds

Additives, Colours

Materials for 3D 
Printing

Composites

Masterbatches

CAD-CAM

Product Design and 
Construction

Sensors

Temperature Control

Standards

Tool and 
Mould Making

Kuteno,  
Rheda-Wiedenbrück 
14.-16.05.2024 

Rapid.Tech 3D, 
Erfurt 
14.-16.05.2024

Plastpol,  
Kielce, Polen  
21.-24.05.2024

Ju
ne 6

PD: 04.06.24

AD: 21.05.24

ED: 07.05.24

Automation, Robotics
Surface Finishing
Recycling
Extrusion
Blow Moulding
Compounding, 
 Granulating
Size reduction, 
 Grinding
Production Control

Masterbatches

Films and Packaging 
Technology

Green Plastics

Special Compounds

Thermoplastics

Silicones / Elastomers

Additives, Colours

Mould Making as a 
Service

Hot Runner

3D Printing in Mould 
Making

Temperature Control

Quality 
 Assurance

Plastics in Automotive 
Engineering - PIAE, 
Mannheim 
19. - 20.06.2024

Plastics Recycling 
Show Europe,  
Amsterdam,  
Niederlande 
19.-20.06.2024

Interplas, Birmingham,  
Großbritannien 
29.06.-01.07.2024

Subject to alterations.

PD: Publication date, AD: Advertising deadline, ED: Editorial deadline

extended 
E-Paper

HANNOVER MESSE DAILY
The only official trade fair daily newspaper for 
Hannover Messe 2024 with extended E-Paper.
For dates and separate price list, see page 17.

PD: 22.-26.04.24 
AD: 27.03.24
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Topics / Dates 2024

Print-Issue 
with  

extended e-paper

Production, 
Automation

Materials,
Materials
Development

Toolmaking and 
Construction

Special Trade Fairs

Ju
ly

 –
 A

ug
us

t

7-8

PD: 04.07.24

AD: 20.06.24

ED: 06.06.24

Automation, Robotics
Injection Moulding of 
Elastomers
Multi-Component 
Injection Moulding
Thermoforming
Conveying, Mixing, 
Dosing, Drying
Pressing
Assembly Technology
Clean Room

PUR Applications

Composites

Lightweight 
 Construction

High-Performance 
Plastics

Multicomponent Tools

Moulds for Extrusion

Hot Runner

Standards

Additive, 
Colours

Se
pt

em
be

r

9

PD: 03.09.24

AD: 20.08.24

ED: 06.08.24

FvK Processing
Injection Moulding of 
Reinforced Materials
Quality Assurance
Test and Measurement
3D Printing
Recycling
Compounding, 
 Granulating
Size reduction, 
 Grinding

Thermosets, SMC

Additives, Colours

Green Plastics

Fibre Reinforced 
Materials

Special Compounds

Thermoplastics

Tempering

CAD-CAM

Product Design and 
Construction

Standards

Coating

Mixing, 
Dosing, 
Conveying 
and Fakuma 
Preview

Plastics Recycling 
World Expo, Brüssel, 
Belgien 
11.-12.09.2024

Fachpack,  
Nürnberg 
24.-26.09.2024

O
ct

ob
er

10

PD: 08.10.24

AD: 24.09.24

ED: 10.09.24

Trade fair edition for Fakuma 2024

Reports and news from all areas of machine and plant technology, the materials scene, 
science and research are presented in a structured manner. Reports on innovations at the 
trade fair, supplemented with hall and stand numbers, facilitate trade fair planning.

Fakuma Planner:
Trade Fair Guide with exhibitor portraits and hall plans.  
It is distributed at the trade fair and as a digital edition.

Recycling-Technik, 
Dortmund 
09.-10.10.2024

Fakuma,  
Friedrichshafen 
15. - 19.10.24

N
ov

em
be

r

11

PD: 06.11.24

AD: 23.10.24

ED: 09.10.24

Injection Moulding
Extrusion
Blow Moulding
Recycling
Production Control
Conveying, Mixing, 
Dosing, Drying
Energy Management
Automation, Robotics

Films and Packaging 
Technology

PUR Applications

High Performance 
Plastics

Masterbatches

Lightweight 
 Construction

Mould Making as a 
Service

News from Universities 
and Institutes

Additive 
Manufactu-
ring and 3D 
Printing

Formnext, Frankfurt 
12.-15.11.2024

D
ec

em
be

r

12

PD: 03.12.24

AD: 19.11.24

ED: 05.11.24

Micro Injection 
 Moulding
Clean Room
Quality Assurance
Test and Measurement
Thermoforming
Blow Moulding
Extrusion
Automation, Robotics

Plastics in Medical 
Technology

Silicones / Elastomers

Green Materials

PVC Applications

Thermoplastics

Composites

CAD-CAM

Product Design and 
Construction

Sensors

Temperature Control

Hot Runner

Tools for Extrusion

Standards

Coating

The K-Industry 
in Austria

KUNSTSTOFF 
MAGAZIN 
 Products of 
the Year 2025

KUNSTSTOFFMAGAZIN
KM

WerkzeugbauKreislaufwirtschaftin der Praxis

Produktion
Recycling-Anlagen  ohne Geruch

Fakuma 2024Preview, Highlights und Hintergründe

Subject to alterations.

PD: Publication date, AD: Advertising deadline, ED: Editorial deadline
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Size
Width x Height
in mm

Rate  
4c

1/1 page 180 x 252 € 6,700

Juniorpage 135 x 190 € 4,540

1/2 page  88 x 252 vertical
180 x 124 horizontal

€ 3,820

1/3 page  56 x 252 vertical
180 x 80 horizontal

€ 3,060

1/4 page 180 x 60 horizontal
 88 x 124 corner

€ 2,230

1/6 page  56 x 124 vertical
 88 x 80 corner

€ 1,830

1/8 page 180 x 29 horizontal
 88 x 60 corner

€ 1,520

Cover page 190 x 200 € 7,450

2nd + 4th
Coverpage

210 x 297 € 7,320

3rd Cover page 210 x 297 € 7,170

Special forms of advertising

Prices for banderole, gate folder, flap, pincer banderole, altar fold

display (only in connection with title), Cover Gate Folder, glued

Advertising material etc. on request

Categories

Job offers 25 % discount on the basic advertising price

Job applications 50 % discount on the basic advertising price

Sources of supply

Annual entry print € 1,200

Annual entry online
see Matchmaker+ on page 19

Frequency discount Volume discount

3 or more
insertions

5% 2 or more pages  5 %

6 or more
insertions

10% 4 or more pages 10 %

9 or more
insertions

15% 6 or more pages 15 %

12 or more
insertions

20% 9 or more pages 20 %

12 or more
pages 

25 %

Discounts

Acceptance within one insertion year.

(Start with the publication of the first advertisement)

No discount on ad specials, inserts or technical costs.

Combined discounts for cross-media campaigns on request.

Terms of payment

Direct debit with 2% discount, 10 days net

Bank details: HypoVereinsbank, München 

IBAN: EN 54 700 20 27 0001 002 1500 

BIC: HYVEDEMMXXX

Advertising Formats and Rates in EUR
Advertising rates and formats

Advertising Rate Card No. 58, valid from 01.01.2024

Surcharges

Placement
Binding placement regulations possible from

1/3 page, surcharge 10%.

Color
Prices listed are for Euroscale, 
Surcharge for special colors on request

Size
Surcharges for bleed and waistband printing 
are not charged

Extended e-paper 

In all e-paper editions of our print editions, multimedia content can 
 optionally be integrated into your advertising medium.

Videointegration € 500

GIF-Animation € 500

Survey € 1,900

Image gallery € 1,500
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Size specifications width x height in mm

1/1 page

S: 180 x 252 mm 

A: 210 x 297 mm

Junior Page

S: 135 x 190 mm

A: 150 x 213 mm

1/2 page 
horizontal

1/2 page 
vertical

S: 180 x 124 mm

A: 210 x 147 mm

S: 88 x 252 mm

A: 103 x 297 mm

1/3 page 
horizontal

1/3 page 
vertical

S: 180 x 80 mm

A: 210 x 103 mm

S: 56 x 252 mm 

A: 71 x 297 mm

1/8 page 
horizontal

1/8 page

S: 180 x 29 mm

A: 210 x 52 mm

S: 88 x 60 mm 

A: 103 x 83 mm

1/6 page 
vertical

1/6 page

S: 56 x 124 mm 

A: 71 x 147 mm

S: 88 x 80 mm 

A: 103 x 103 mm

1/4 page 
horizontal

1/4 page 
vertical

S: 180 x 60 mm 

A: 210 x 83 mm

S: 88 x 124 mm

A: 103 x 147 mm

Magazine format 210 × 297 mm

S: Type area format

A: Bleed format without bleed 

Bleed allowance: 3 mm on the 

open sides

Bleed Formats

Print advertising  
material please send  

an e-mail to:
druckunterlagen@weka- 

businessmedien.de
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Front page

Size: 190 mm x 200 mm

The content of the front page and cover story is coordinated with 

the editorial team. Achieve maximum presence for your products and 

products and solutions.

Price: € 7,450

Bound inserts Inserts

Content Package              Cross Media Package

1/1 page Advertorial
plus 4 weeks presence of your ad-

vertorial under the corresponding

section on the website plus a 

social media posting.

Price: € 3,890 
(not discountable)

Price: € 5,160 
(not discountable)

Required delivery quantity: 12,400 copies

80 - 135 g/m2

2 sheets = 4 pages € 7,340

3 sheets = 6 pages € 9,670

Inserts over 25 g/piece on request

Partial occupancy by postcode or Nielsen areas

Full edition Price 

(up to 25g, incl. postage)
€ 3,360
(not discountable)

Special Forms of Advertising

KUNSTSTOFF
MAGAZINKM

Produktion
Materialzerkleinerung 

für den Kreislauf

Werkstoffe
Große Kunst 

mit Kunststoff

Special
Fakuma-Preview

For your individual advertising presence we offer 

numerous Special forms of advertising - talk to us.

Hicium ratur? Quides dolor re occum apieniasi simpor magnis dempero 

eos sum qui odipiendanti quo et magnam dolente magnihita cum, que 

sima plic tem ratia nonet erumquostis autem sus es etur, omnis soluptis.

6

KM XX/2019

 Advertorial   | 

Kunststoffe  

im Automobilbau

 Ondam urei cononsum prarictus comantemum pari factorim pulos, quis; et vis et; hilic fac re conum pat. 

Pes nonste conumenique tem, quit L. Peconsimus senatili sedeti, con pubi praet; nit, orissic ta tam inat fore 

rei paridius noruderis erendeorunt? Ilic inti, uricien sulibustra omandienit, catrarita Servilii esidem popoeris.

Aberi sulem iam ocati, nonducepses iaestrac 

fautero poporae cerita quam entertemum etribut 

inprei sum ceportebus capes re disse, moensulvit; ina, 

nox nost faudac rei sedeps, nonsult usquisum, nos 

eludact uusquis maio et? 

Am puli, peribuli se te cultu que mo audere de ad-

huius spiceps enihil utur, conum moverum iam opoe-

ruderum pulocules ocum pra ne clat, mena, ute terei 

cae cae publi fac ma, nos tere popublius. eroptemus, 

oruspec test vius haccibus, norum tantrit. Batamperi 

publiciacre fatuit, consimuntrum pra rei statquit; nihi-

linatqui pliemo tudeatum adhum tem moveric iptero 

uteris estrum ia suliber anteri publin re nondius ner-

firtered consuli berivivit. Mus re, sedemunum ompoti 

con sendicaes actum huius, publicum nihiliam. Ullego 

utum que de dum iam halibus norum dio novider fec-

turo, dem pratium re ca medistrum, sena, Paliusquam 

dertui eluteatis. Quod nitraribefec terura? Oximis; 
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Shipping address Special advertising formats

Delivery note:  
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The cover package 
 includes: Cover photo plus 

two-page cover story!



Extended e-paper with Interactive Elements
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Get even more attention and reach for your advertising

Use the interactive possibilities of our extended e-paper:

Supplement your advertisement booked in the print edition with interactive elements such as videos, image galleries, GIFs or surveys in the 

extended e-paper. In this way, you can bring your advertised products and solutions to life and offer users considerable added value.

KUNSTSTOFF
MAGAZINKM

Produktion
Materialzerkleinerung 
für den Kreislauf

Werkstoffe
Große Kunst 
mit Kunststoff

Special
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Extended e-paper 

In all e-paper editions of our print editions, multimedia content can 
optionally be integrated into your advertising medium.

Videointegration € 500

GIF-Animation € 500

Survey € 1,900

Image gallery € 1,500

https://wbm-publish.blaetterkatalog.de/frontend/mvc/catalog/by-name/INP?catalogName=INP2205D#page_14
https://wbm-publish.blaetterkatalog.de/frontend/mvc/catalog/by-name/INP?catalogName=INP2204D#page_8
https://wbm-publish.blaetterkatalog.de/frontend/mvc/catalog/by-name/INP?catalogName=INP2207D#page_20


15

Technical data / Processing Inserts / Bound inserts / Stickers / CDs

Printing Process Processing

Journal format

trimmed format

210 mm wide x 297 mm high

plus 3 mm trim on all

open pages

Type area 
 180 mm wide x 252 mm high

4 columns of 42 mm width

Printing process 
 Cover: Sheetfed offset

Content: Web Offset

Colors 

 Printing colors (CMYK) according to ISO 

12647-2 (PSO).

Spot colors on the cover are in arrangement 

possible. Minor tonal value deviations are wit-

hin the tolerance range of web offset printing 

justified. Black full tone surfaces should be 

printed with 40 % halftone in cyan can be 

underlaid.

Data Formats

 Printable closed PDF files. Please one PDF file 

per single page. relevant graphic and text 

elements must be at least 5 mm away from 

the trim. Image resolution 300 dpi

Proof

Color-accurate proof according to “Media 

Standard Print” (bvdm). Digital proofs with-

out FOGRA media wedges are as not color 

binding.

ICC profile

Cover: isocoated_v2_eci.icc (Fogra 39L) 

Content: PSO_INP_Paper_eci.icc (Fogra 48L). 

The corresponding profiles are stored under 

www.eci.org is available for download.

Data transmission
Please send the data (up to 10 MB) to 

 druckunterlagen@weka-businessmedien.de

Data archiving

Data is archived, unchanged repetitions are 

therefore usually possible. A data guarantee 

is however is not taken over.

Warranty
For delays and failures, the can be caused by 

incorrect data, can we assume no liability.

Contact

 Edith Vollhardt  

Phone: +49 89 25556-1912  

evollhardt@weka-businessmedien.de

Inserts

Minimum format 105 mm width x 148 mm height

Maximum format 
in height and width 10 mm each smaller than 

the carrier product

Inserts must be trimmed and folded as finished end products be 

delivered. Folded products have to be closed towards the bundle 

and be suitable for machine processing.

Bound inserts

Minimum format 115 mm width x 140 mm height

Maximum format Format of the carrier product 

Bleed
Booklet format: head trim 6 mm, front and 
foot trim min. 3 mm, add. + 3 mm milled 
edge in collar

Bound inserts must be delivered untrimmed and folded. Multi-sheet 

bound-in inserts must be closed towards the binding and folded for be 

suitable for machine processing. 

The type and design of bound inserts must be such that additional pre-

paration and processing is not required. Complications and additional 

folding and gluing work are handled separately. will be invoiced. 

Before acceptance and confirmation of order is a binding sample, if 

necessary, a dummy sample with size and weight information.

Bound inserts must be designed in such a way that they are recogni-

zable as advertising and cannot be confused with the editorial section. 

The placement of inserts depends on the technical possibilities. Bound 

inserts printed on a material other than paper can only be published 

with the prior consent of the publisher and be accepted by the post 

office.

Print – Technical Data 

Shipping address
 Delivery note: 

For journal KUNSTSTOFF MAGAZIN, issue (No.) 

Vogel Druck, Leibnizstr. 5 

97204 Höchberg

Our general terms and conditions apply  

(www.kunststoff-magazin.de/AGB)

Terms of payment

Direct debit with 2% discount, 10 days net

Bank Account: HypoVereinsbank, Munich 

IBAN: EN 54 700 20 27 0001 002 1500 

BIC: HYVEDEMMXXX
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HANNOVER MESSE DAILY 2024

The only official daily newspaper for HANNOVER MESSE 2024, published  
by by INDUSTRIAL Production, KUNSTSTOFF MAGAZIN and materialfluss in  
with Computer&Automation, Elektronik, Markt&Technik and connect  
professional is published exclusively in cooperation with the organiser of of   
HANNOVER MESSE - DEUTSCHE MESSE AG.

THE ONLY OFFICIAL

Only HANNOVER MESSE DAILY is distributed exclusively to trade visitors and 
exhibitors in the entrance areas and on the exhibition grounds. The optional 
additional distribution in hotels, train stations and at the airport ensures the 
best possible distribution of 80,000 copies hot off the press.

80,000 COPIES - EXCLUSIVELY DISTRIBUTED

Each issue is distributed via stand-alone newsletters to the newsletter
recipients of WEKA Business Medien & WEKA Fachmedien.
In addition, the e-paper edition is distributed via the channels of
channels of HANNOVER MESSE and the social media channels of
WEKA Business Medien and WEKA Fachmedien.

200,000 NEWSLETTER RECIPIENTS

The only official daily newspaper for HANNOVER MESSE is published
as an e-paper on industrial-production.de, kunststoff-magazin.de and 
materialfluss.de. and materialfluss.de.
The interactive format allows readers to be redirected from your ad directly 
to website and even be inspired by your multimedia content on day 1. 
content to inspire them.

INTERACTIVE E-PAPER

With independent editions on all five days of the fair
HANNOVER MESSE DAILY provides daily up-to-the-minute reporting 
directly from HANNOVER MESSE.

DAILY UPDATED CONTENTS

In order to also inform the international trade visitors about the fair news 
HANNOVER MESSE DAILY reports in German and English.

INTERNATIONAL VISITOR APPROACH

Use the only official daily newspaper for your campaign
and use each of the five days of publication with a different
advertising motif.

CHANGING MOTIVES

HANNOVER MESSE DAILY, the ideal platform for finding qualified 
professionals without wastage at the international industry meeting place.

WITH JOB MARKET

USE THE POTENTIAL OF HANNOVER MESSE  
DAILY AND SECURE YOUR PLACEMENT!

Publication date: 22. – 26. April 2024 

Advertising deadline: 27. März 2024 (for all five issues)

Printing material deadline: 27. März 2024 (for all five issues)

Prices (package price for all 5 days)

For technical reasons, only all five issues can be occupied.  
(exception: inserts). Delivery address on request.

HANNOVER MESSE DAILY 2024   

HANNOVER MESSE DAILY 2024
The only official trade fair daily for 
 HANNOVER MESSE 2024: 3 specialist 
 editorial departments, 5 daily issues for a 
targeted approach to visitors to the fair.

Die Aussteller der Hannover 
Messe 2023 sowie die Deutsche 
Messe AG ziehen ein durchweg 
positives Fazit der diesjährigen 
Veranstaltung. Die Weltleitmes-
se der Industrie, so der Tenor, hat 
gezeigt, dass die Technologien 
für eine wettbewerbsfähige und 
zugleich klimaneutrale Industrie-
produktion zur Verfügung ste-
hen. Im nächsten Schritt gehe es 
darum, diese Lösungen konse-
quent einzusetzen. Zu den 
Kernthemen der diesjährigen 
Hannover Messe zählten Künst-
liche Intelligenz, Wasserstoff, 
Energiemanagement, die ver-
netzte und intelligente Produk-
tion sowie das neue Datenöko-
system Manufacturing-X.„In den Hallen der Hannover 

Messe herrscht Aufbruchstim-

mung“, sagte Dr. Jochen Köckler, 
Vorstandsvorsitzender der Deut-
schen Messe AG auf der Ab-

schlusspressekonferenz der Han-
nover Messe 2023. „Die hohen 
Erwartungen der ausstellenden 

DAY 5 21. April 2023 

WEKA BUSINESS MEDIEN:Halle 9, Stand A44

Co-published by:

Die Reduzierung von prozess- 
und verfahrensbedingten Hür-
den und Verzögerungen bei 
Drehteilen, die oft in kürzester 
Zeit benötigt werden, ist obers-
tes Ziel von mbo Oßwald. Gera-
de bei Wiederholteilen liegen 
dabei bereits alle Daten und 

technische Prüfungen im Hinter-
grund vor, um dem Anwender 
schnell und transparent alle not-
wendigen Informationen präsen-
tieren zu können. Um hier eine 
Lösung bieten zu können, bietet 
der Lohnfertiger die Expressfer-
tigung für Zeichnungsteile.

Expressfertigung für Zeichnungsteile

Klimaschutz braucht Industrie

Inhalt
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Bild: mbo Oßwald

Your Global Automation Partner

Trends und  Innovationen  für IIoT und  Industrie 4.0!
Halle 9 Stand H55

Fortsetzung auf Seite 3 

Nach fünf gut besuchten Messetagen sind Aussteller und Veranstalter 

zufrieden. In den Hallen herrschte Aufbruchstimmung, und die 

Industrie demonstrierte, dass sie die innovativen Technologien für eine 

wettbewerbsfähige und klimaneutrale Produktion liefern kann.

Dr. Jochen Köckler, Vorsitzender der Deutschen Messe AG, im Gespräch mit 

Annina Schopen, WEKA Business Medien.  Bild: WBM/Andreas Mühlbauer

Twittern Sie mit!@hannover_messe

Fortsetzung auf Seite 3 

Co-published by:

DAY 4 
20. April 2023 

WEKA BUSINESS MEDIEN:
Halle 9, Stand A44

Co-published by:

Pöppelmann is showing a range of protective caps and sealing plugs for industry. The products protect function-critical compo-nents from damage or contami-nation. Around 1,900 new arti-cles are now also available in sustainable materials as stan-

dard. The plastics specialist is also presenting high- and low-voltage protective elements such as caps and plugs for elec-tric vehicle components; they are used on sensitive compo-nent connections. Hall 6, Booth G22

 
Pöppelmann Kapstowww.poeppelmann.com

Protection for components 

Die Energiewende im Fokus

Zum zweiten Mal wurde auf der Hannover Messe 2023 der H2Eco Award verliehen. Bundeswirt-schaftsminister Robert Habeck überreichte den von der Deut-schen Messe und dem Deutschen Wasserstoff- und Brennstoffzel-len-Verband (DWV) ausgelobten Preis feierlich am Dienstagnach-mittag. Ausgezeichnet wurde die Green Wind Innovation GmbH mit ihrem Projekt TH2Eco. Dabei han-delt es sich um ein im Aufbau befindliches Wasserstoff-Ökosys-tem, das von Green Wind Innova-tion und regionalen Partnern entwickelt wird. Ziel ist es, einen regionalen Wasserstoffmarkt aufzubauen und die lokale Wert-schöpfung in einen überregiona-len Markt zu integrieren. In seiner Laudatio sagte Habeck, dass 

Deutschland rund um die Ener-giewende zwar viel aufzuholen hätte, aber nicht beim Thema 

Wasserstoff. „Hier sind wir in ei-nigen Sektoren vorne dabei.“ Er betonte weiter: „Als systemischer 

Inhalt
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15. Internationale MES-Tagung: CC, Saal 3 A
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Bundeswirtschaftsminister Robert Habeck hat am Dienstag die 

Hannover Messe besucht. Er besuchte ausgewählte Firmen, die mit 

ihren Technologien die Wende zu einer klimafreundlichen Produktion 

unterstützen, und verlieh am Nachmittag den H2Eco Award.

Kilian Fromm von Green Wind Innovation und Bundeswirtschaftsminister Ro-

bert Habeck.  

Bild: Deutsche Messe

Fortsetzung auf Seite 3 
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Force-sensitive, dynamic, ener-
gy-efficient and variable in use: 
the attributes of the new robot 
gripper from the Fraunhofer In-
stitute for Mechatronics Design 
(IEM). The electric drive enables 
companies to dispense with 
costly and complex pneumatics. 

The gripper can transport fragile 
objects from one production 
step to the next without dama-
ging them. It is suitable for the 
food industry, where gentle 
handling of delicate goods helps 
avoid rejects, such as foam  
kisses, eggs, or chocolates.  Continued on page 3 

Watch out now!

KI kommt in der Industrie an

Zum Auftakt der Messe rief  
Microsofts Deutschland-Chefin 
Marianne Janik dazu auf, künstli-
che Intelligenz (KI) in Deutschland 
stärker zu nutzen. „KI bringt die 
Schubkraft für eine neue 
Deutschland-Geschwindigkeit”, 
sagte sie zu Messebeginn. Die 
neue Technik könne dabei helfen, 
Blockaden wie den Arbeitskräf-
temangel zu überwinden und 
Innovationsprozesse zu be-
schleunigen. „Die Fortschritte im 
Bereich künstlicher Intelligenz 

bieten Deutschland eine einma-
lige Chance, das Tempo zu be-
schleunigen und ambitionierte 
Ziele zu erreichen, und zwar auf 
eine überlegte und verantwor-
tungsvolle Weise”, sagte Janik 
weiter.

Spätestens seit dem Bekannt-
werden des Sprach-Bots ChatGPT 
ist das Thema künstliche Intelli-
genz endgültig auch in den öf-
fentlichen Fokus gerückt. Sie 
steht in dem Ruf, nicht nur viele 
industrielle Prozesse verändern 

zu können, sondern auch ganz 
Berufszweige umzukrempeln 
oder gar vollständig verschwin-
den zu lassen. Nach Einschätzung 
vieler Expertinnen und Experten 
steht die KI-Branche allerdings 
erst ganz am Anfang ihrer Ent-
wicklung, und die allseits be-
staunten Ergebnisse von Chat-
GPT sind nur ein Vorgeschmack 
dessen, was KI in naher Zukunft 
leisten könnte.

Ein wichtiger Aspekt des KI-
Einsatzes ist die Optimierung von 
Abläufen in den Unternehmen, 
wobei Konzepte Hand in Hand 
gehen, die unter die Oberbegrif-
fe KI und Machine Learning (ML) 
fallen. Gemeinsam mit Intel und 
Kyndryl zeigt auf der Hannover 
Messe der Software-Virtualisie-
rungs-Primus VMware (Halle 15, 
Stand F59) unter anderem, wie 
smarte Robotik basierend auf KI 
und maschinellem Lernen die 
Qualitätssicherung am Fließband 
übernehmen kann. Dazu ist viel 
Rechen-Power erforderlich, die 
vielfach von leistungsfähigen 
Rechenzentren bereitgestellt 
werden muss.

Fortsetzung auf Seite 3 
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Kupplungen und Bremsen von 

Mayr Antriebstechnik werden 

smart und vernetzt. Bauteile wie 

das Modul Roba-brake-checker 

oder die drehmomentmessende 

Wellenkupplung Roba-drive-

checker liefern Daten und er-

möglichen intelligente Sicherheit 

im Rahmen der smarten Produk-

tion und vorausschauenden Ma-

schinenwartung. Die Mayr-Brem-

sen sind ohne zusätzliche Sen-

soren kommunikationsfähig und 

liefern Informationen direkt aus 

dem Bauteil. Das Monitoring 

erfolgt mit dem nachrüstbaren Fortsetzung auf Seite 3 

Komponenten zur Prozessüberwachung 
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Kanzler auf der Hannover Messe

Nachdem Bundeskanzler Olaf 

Scholz am Sonntagabend die 

Hannover Messe eröffnet hatte, 

startete der traditionelle Messe-

rundgang dieses Jahr am Mes-

sestand des Partnerlandes Indo-

nesien. Gemeinsam mit dem 

indonesischen Staatspräsidenten 

Joko Widodo ließ sich der Kanzler 

innovative Projekte aus dem In-

selstaat vorführen. Die beiden 

Politiker besuchten anschließend 

unter anderem die Messestände 

von Festo, Siemens, Siemens 

Gamesa, Omron, Pepperl+Fuchs, 

ebm-papst, ifm electronic sowie 

Phoenix Contact und Pilz. Leit-

themen waren Nachhaltigkeit und 

die Digitalisierung der industriel-

len Produktion. Kanzler und 

Staatspräsident unterstrichen 

dabei mehrfach den Wunsch nach 

einem Ausbau der wirtschaftli-

chen Zusammenarbeit beider 

Länder. Ein wichtiges Thema für 

beide Politiker war aber auch die 

Nachwuchsgewinnung und -qua-

lifizierung für die industrielle Fer-

tigung, wie sie in ihrem Ab-

schlussstatement unterstrichen.

Twittern Sie mit!

@hannover_messe
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Bundeskanzler Olaf Scholz und der  

indonesische Präsident Joko Widodo 

bei der Eröffnung des Standes von 

Indonesien.

Inhalt
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Bosch Rexroth gewinnt den 

HERMES AWARD 2023

Das Unternehmen Bosch Rexroth wurde im Rahmen der feier-

lichen Eröffnung der HANNOVER MESSE mit dem renommierten 

Industriepreis HERMES AWARD ausgezeichnet. Die Übergabe 

erfolgte durch Bettina Stark-Watzinger, Bundesministerin für Bildung 

und Forschung, im Beisein von Bundeskanzler Olaf Scholz. 

In diesem Jahr hat die Jury 

unter dem Vorsitz von Prof. 

Dr.-Ing. Reimund Neugebauer, 

Präsident der Fraunhofer-Ge-

sellschaft, ein Produkt für den 

dynamischen Robotikmarkt 

ausgezeichnet. Bei dem nomi-

nierten Projekt Smart Flex Ef-

fector handelt es sich um ein 

sensorgestütztes Ausgleichs-

modul (Endeffektor) für Robo-

ter mit unabhängiger, präziser 

Twittern Sie mit!

@hannover_messe

For best connections

A networked and climate-neutral 

industry is the big trend topic at 

this year‘s Hannover Messe. 

Lapp is showcasing its solutions 

in the field of cable and connec-

tion technology for this purpose. 

Mechanical and plant enginee-

ring is an important core market 

for the company, where indust-

rial communication and automa-

tion are among the biggest chal-

lenges. Lapp is showcasing se-

veral innovative approaches to 

industrial transformation: Single 

pair Ethernet (SPE) is revolutio-

nizing factory networking. 

Image: Lapp
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Size 4c Type area
in mm 

Bleed- 
format in mm

1/1 26,000 € 210 x 270 230 x 300  

9/16 (junior) 14,700 € 156 x 210 167 x 227  

1/2 vertical 13,230 € 102 x 270 112 x 300 

1/2 horizontal 13,230 € 210 x 132  230 x 147 

1/3 vertical 8,970 € 66 x 270  76 x 300 

1/3 horizontal 8,970 € 210 x 86  230 x 100  

1/4 vertical 6,670 € 48 x 270  58 x 300  

1/4 horizontal 6,670 € 210 x 63 230 x 77  

1/4 2-column 6,670 € 102 x 132 112 x 147  

1/8 horizontal 3,360 € 102 x 63 112 x 77

Special forms of advertising

Flap 41,800 € 115 x 300 

Island ad title 16,850 €

Island ad 11,550 € 48 x 75

Centre insert  
4-page 24,360 €

Inserts Price on demand

Millimeter Price             16.00 €

Prices for media integration integration (for day 1)

Video-, GIF-Integration, Logoanimation per 300 €

Circulation:

80,000 copies +  
extended  
e-paper
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(1) Superbanner

€ 220 / 1,000 Ad Impressions 

(728 x 90 Pixel)
* Mobile: 4:1 / 300 x 75 Pixel

(2) Billboard Ad

€ 380 / 1,000 Ad Impressions, (800 x 250 Pixel)
* Mobile: 4:1 / 300 x 75 Pixel

(2) Billboard Video Ad

€ 520 / 1,000 Ad Impressions

(3) Skyscraper

€ 230 left side / 1,000 Ad Impressions

€ 260 right side sticky / 1.000 Ad Impressions 

(120 x 600 Pixel or 160 x 600 Pixel)

*Mobile: 4:1 / 300 x 75 Pixel

(4) Halfpage Ad

€ 330 / 1,000 Ad Impressions  
(300 x 600 Pixel)
* Mobile: 2:1 / 300 x 150 Pixel

(5) Medium Rectangle

€ 260 / 1,000 Ad Impressions, (300 x 250 Pixel)

(5) Medium Rectangle Video Ad

€ 360 / 1.000 Ad Impressions

(6) Baseboard Ad

€ 360 / 1,000 Ad Impressions 

(728 x 90 Pixel or 940 x 90 Pixel)

* Mobile: 6:1 / 300 x 50 Pixel

(7) Fullsize

€ 190 / 1,000 Ad Impressions 

(468 x 60 Pixel)

(8) Halfsize

€ 150 / 1,000 Ad Impressions, (234 x 60 Pixel)

(9) Landscape Video Ad

€ 530 / 1,000 Ad Impressions

Billboard Ad (2)
Billboard Video Ad (2)

Sk
ys

cr
ap

er
 (3

)

Sk
ys

cr
ap

er
 (3

)

Superbanner (1)

Baseboard Ad sticky (6)

Medium   
Rectangle (5)

Medium Rectangle 
Video Ad (5)

H
al

fp
ag

e 
A

d 
(4

)

Fullsize (7) Halfsize (8)

Banner Formats Website

Landscape Video Ad (9)

Possible file formats: GIF, JPEG, HTML5,  

file size: max. 80 KB, Prices = thousand contact price

Data delivery: 5 working days before start of campaign

Specifications Video Ad: see page 18

ALL 
online forms of 

 advertising at a 

glance
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Wallpaper (10)

Si
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 (1

1)

(10) Wallpaper

€ 340 / 1,000 Ad Impressions

(728 x 90 Pixel / above,

120 x 600 Pixel / right side, or

160 x 600 Pixel / right side)

*Mobile: 2:1 / 300 x 150 Pixel

(11) Sitebar Ad (sticky)

€ 340 / 1,000 Ad Impressions 

(300 x 600 Pixel)

* Mobile: 2:1 / 300 x 150 Pixel

Special formats

Banner overview Mobile

Mobile Content Ad 4:1

300 x 75 Pixel

max. 50 KB

Mobile Content Ad 6:1

300 x 50 Pixel

max. 50 KB

Mobile Content Ad 6:1

300 x 50 Pixel

max. 50 KB

Mobile Content Ad 2:1

300 x 150 Pixel

max. 50 KB

To ensure that your banner can also be delivered on mobile devices,  
please also send us the appropriate banner format too.

Special Formats & Banner Overview Mobile

Possible file formats: GIF, JPEG, HTML5,  

file size: max. 80 KB,  

Prices = thousand contact price

Data delivery: 5 working days before start of 

campaign

ALL 
online forms of 

 advertising at a 

glance
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Billboard Video Ad (2)

Medium Rectangle 
Video Ad (5) 

Banner Formats Website Video Ads

Landscape Video Ad (9)

Possible file formats: GIF, JPEG, HTML5,  

file size: max. 80 KB, Prices = thousand contact price

Data delivery: 5 working days before start of campaign

3GPP / MPEG-4

Resolution
Target bitrate 

for video files

Target bitrate  

for Audio files

320 x 240 192 kBit/s 32 kBit/s

176 x 144 56 kBit/s 24 kBit/s

MP4 / H.264 / AAC

Resolution
Target bitrate 

for video files

Target bitrate  

for Audio files

1920 x 1080 4.000 kBit/s 128 kBit/s

1280 x 720 3.000 kBit/s 128 kBit/s

1280 x 720 2.000 kBit/s 128 kBit/s

854 x 480 1.500 kBit/s 128 kBit/s

854 x 480 1.000 kBit/s 128 kBit/s

640 x 360 400 kBit/s 96 kBit/s

 New Product: Video Ads

•  Integration of video ads on our specialist portals

Placements:

•  Billboard Video Ad

•  Medium Ractangle Video Ad

•  Landscape Video Ad (large format) 

(Can be booked individually or as a video rotation package).

Features:

•  Video starts automatically without sound, audio 

can be activated by user interaction.

•  Full-responsiveness: can also be played on mobile 

devices

•  Video ad is clickable and can be linked to a target 

page

•  Full tracking: AIs, clicks, CTR

Playout:

•  On all home, classified and article sites

Data delivery:

• Convenient delivery of only one video file

•  Formats: MPEG4, 3GPP, MOV, AVI, MPEGPS, WMV

•  Max size: 512 MB

NEW 
Video Ads
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KUNSTSTOFF MAGAZIN Matchmaker+

KUNSTSTOFF MAGAZIN Matchmaker+ – Your guide to the plastics industry

KUNSTSTOFF MAGAZIN Matchmaker+ offers everything at a glance: Products and services,  

webinars, white papers, event tips, videos, webshop, e-paper and much more.

Example

Your advantages:

• Premium profile: Your business card

• Multimedia contents

• Listing of professional articles 

• Job offers

• Leads from customers

• Highlighting in the provider search

• Insertion in editorial articles

• Keyword advertising

• Inclusion in newsletter

• Social media postings

Starter Premium Professional

• Individual company presentation with logo, free text, image and links to the website √ √ √

• Industry/product classification √ √ √

• Product presentations with images, descriptions and links √ √ √

• Listing of professional articles in the company profile √ √ √

• Job offers √ √ √

• Individual contact information incl. Google Maps integration √ √ √

• Top listing in search results √ √ √

• Logo insertion incl. linking in all editorial article pages √ √ √

• Multimedia content such as videos, interactive e-papers, browseable catalogues, etc. √ √

• White papers, brochures, catalogues, other documents (PDFs) √ √

• Logo insertion incl. link to company profile in newsletters (6x or 12x a year) √ (6x/year) √ (12x/year)

•  Keyword advertising on KUNSTSTOFF MAGAZIN: 4 keywords with direct link to the 
 premium profile

√ √

• Social media postings: on LinkedIn, Xing, Instagram, Facebook and Twitter (6x/year) √

Price 2,990 € 4,990 € 6,190 €

12 months, annual billing - start date freely selectable. 
After 12 months, the subscription is extended indefinitely with a notice period of one month. We will gladly setup and maintenance of your 
 profile (setup € 499 one-time, maintenance € 99 monthly)

Topic specials

E-Paper

Videos

Webshop

Market overviews

Webinars

Events

Whitepaper

https://www.kunststoff-magazin.de/kompass.htm
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•   Your whitepaper will be published on www.kunststoff-magazin.de  

and promoted with flanking online advertising media.

• Banner advertising in at least two KUNSTSTOFF MAGAZIN newsletters.

• At least two posts on KUNSTSTOFF MAGAZIN‘s social media channels

• Presentation of your white paper in the teaser area of kunststoff-magazin.de for two months

•   Linking to a landing page created by us with input fields for download request (DSGVO-compliant). 

•   You generate high visibility on our channels and receive valuable leads after the valuable leads after 

completion of the campaign.

•   We will be happy to provide you with an individual offer and support you in the creation of the 

 whitepaper as well as the advertising material. 

Lead campaign with whitepaper

Period: 2 months                                                             Optionally also bookable with a customised newsletter. 

Price: € 3,600 plus € 70 je lead                    Price: € 5,200 plus € 70 je lead

Possible file formats: GIF, JPEG, HTML, PNG, Iframe.

Redirect specifications correspond to recommended

file size, max. 1 MB possible

Webinar

If you are looking for an efficient tool for knowledge transfer, webinars are the ideal promotional format. In a webinar you communicate your 

your new products and innovations and actively involve customers live via chat questions. Use a webinar to underline the benefits of your products 

and, at the same time, your thematic competence and company awareness.

Services

•  Advance announcement of the webinar in at least three KUNSTSTOFF MAGAZIN 

newsletters as well as at least two posts on the KUNSTSTOFF MAGAZIN 

social media channels

• Display Ad to promote your webinar on kunststoff-magazin.de for one month

• Participant registration

• Briefing of your speaker and technical implementation

• Live broadcast incl. start and end moderation

• Passing on of registration data (company, first name, surname, e-mail)

• The webinar is then available for four weeks as an on-demand webinar for download. 

• On-demand webinar available for download from the media brand website for four weeks

Price: € 4,690

Optionally also bookable with a full-page announce-

ment of the webinar in KUNSTSTOFF MAGAZIN.

(layout is done by the publisher)

Price: € 6,890
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Lead Generation

Lead-Generierung – Vermitteln Sie Ihr Know-how an die Zielgruppe ALL 
Online advertising 

at a glance
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Highlight of the week also including newsletter

•  Present your product, webinar or event one week on our website

•  Headline: 40 characters including spaces, 

text: 250 characters incl. spaces, image: 300 x 250 pixels

•  Link to your website or one of our designed microsite 

with your contributions

Native Ad of the week also including newsletter and

Social Media Plus

•  Native Ad in the look & feel of our specialist portal

•  Headline: 40 characters including spaces,  

text: 300 characters incl. spaces, image: 180 x 150 pixels

•  Link to your website or one of our designed  

microsite with your contributions

The online advertorial is perfectly suited to discuss complex topics about to

present to the readers for a longer period of time. Online advertorials are

designed in such a way that the user perceives it as an editorial contribution

become. In this way, your content will gain a high degree of credibility. Combine

the Social Media Plus package for this native communication solution

and simultaneously increase your social media reach!

Highlight of the week Price: € 650

Highlight of the week combi  Price: € 2,330
(including a text ad / native ad in the newsletter,
specifications see newsletter page)

Native Ad of the week Price: € 870

Native ad combination  Price: € 2,550

(including a text ad / native ad in the newsletter,
specifications see newsletter page)

Native ad combination Social Plus Price: € 3,170 

(additional publication on our social media channels)

Native advertising – Your information in the look & feel of the editorial articles

Native Advertising

Highlight 
of the 
week

Native Ad

https://www.xing.com/news/pages/kunststoff-magazin-1089
https://www.linkedin.com/showcase/kunststoff-magazin-online
https://www.facebook.com/kunststoffmagazin/
https://twitter.com/KM_Online
https://www.instagram.com/kunststoffmagazin/
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Social Media Posting

Social media posting – share content successfully through our channels

Supplement your market communication and achieve more attention for your products, solutions, videos, webinars and services via our 

social media channels.

Choose your desired date and use the independent topic environment of Kunststoff Magazin and the reach of an interactive target group 

as a synergy effect.

Price: € 630
(not discountable)

Followers: around 12,000 
(publisher‘s information, Stand: August 2023)
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Your advantages

•  News in real time

•  Increase brand awareness

• Smart content for the right target group

• Interactive social media community

Further  
information

https://vimp.weka-fachmedien.de/media/embed?key=f78f9dde8e819667585c8dbbd37724be
https://www.xing.com/news/pages/kunststoff-magazin-1089
https://www.linkedin.com/showcase/kunststoff-magazin-online
https://twitter.com/KM_Online
https://www.facebook.com/kunststoffmagazin/
https://www.instagram.com/kunststoffmagazin/
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Customized Newsletter

Customized Newsletter – Exclusively your news to the target group

Send your customized information exclusively to KUNSTSTOFF MAGAZIN‘s newsletter address pool.

Example

One message per customized newsletter

Size: 1 image + 1 message + 1 logo

Text: max. 1,500 characters (incl. spaces)

Image width: 630 pixels, maximum image height: 300 pixels

Subject line: max. 100 characters (incl. spaces)

Links: max. 5

Sender: KUNSTSTOFF MAGAZIN and advertiser

Dates on request

Your advantages:

• Exclusive newsletter for your information

• High attention for your company and your offer

• Individual scheduling

• Maximum 1 customized newsletter per week per company

Price: € 7,830

(not discountable)

Special configurations on request
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Webinar Theme Days

KUNSTSTOFF MAGAZIN theme days

The KUNSTSTOFF MAGAZIN theme days focus on a specific topic and 

provide detailed and provide detailed information about it on one day.

A maximum of 4 webinars take place on a theme day. The webinars  

start at 10 a.m., 11 a.m., 1 p.m. and 2 p.m. and last 45 minutes each.

Benefits:

•  Banner for advertising in at least two  

KUNSTSTOFF MAGAZIN newsletters

•  At least two posts on KUNSTSTOFF MAGAZIN‘s  

social media channels

•  Display Ad to advertise your webinar on kunststoff-magazin.de 

for one month

•  Participant registration

•  Briefing of your speaker and technical implementation

•  Live broadcast incl. start and end moderation

•  Transfer of leads/registration data  

(company, first name, last name, e-mail)

•  Provision of the webinar as an on-demand webcast  

requiring registration for download

Price: € 4,490
 

Optionally also bookable 

with a Customised newsletter. 

Price: € 6,890
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KUNSTSTOFF MAGAZIN sends out its newsletter twice a week. This way, 

your customers receive tailor-made news, product reports and specialist 

articles. The KUNSTSTOFF MAGAZIN newsletter is the ideal advertising 

medium for product presentations and company or seminar events.

*Status August 2023 (publisher‘s information)

All newsletter advertising forms are optimized for

mobile devices.

(1) Leaderboard

€ 2,530
(630 x 90 Pixel, max. 200 KB),

(2) Text Ad / Native Ad / Video Ad / Billboard

€ 1,990
Possible advertising forms
Text Ad / Native Ad / Video Ad /  

Billboard (630 x 200 Pixel, max. 200 KB)

(3) Small Rectangle

€ 570
(291 x 156 Pixel, max. 200 KB),

An image to be supplied by the customer  

(logo or logo with textual content)

Appointment entry

€ 590
Text: 130 characters including spaces and ad URL (max. 1 link)  

Text Ad / Native Ad
Visualization like articels

Header + text + image und target-URL (max. 1 link), Image: 225 x 127 

Pixel, max. 200 KB, Headline: max. 40 characters, Text: max. 300 

characters incl. space

Video Ad
The video opens in a separate window with a click.

Linking to videos on YouTube or Vimeo possible.

Exclusive newsletter

€ 5,900
4 insertions forms (Leaderboard and 3 Text Ads/Billboard)   

+ 2 editorial messages

+ Mention within subject heading (no discounts)

The editorial staff of kunststoff-magazin.de reserves the right to edit 

the articles in corporation with the customer.

over 30.000* 

recipients

Banner Formats Newsletter

Lösungen suchen …

… statt Werkstoffe wählen. So könnte man den Tenor unseres 
Interviews beschreiben, das einen Einblick in die Vielfalt der 
Werkstoffentwicklung und der Werkstoffdistribution bringt. Lösungen 
verlangt natürlich auch der Bereich Medizintechnik mit seinen vielfältigen 
Anforderungen, mit denen sich weitere Meldungen unseres Newsletters 
beschäftigen.

Ihre Annina Schopen
Redakteurin

SEPT

24
    More

▲Appointment entry

Headline for a long title news article 
over two lines and with a lot text.

Advert
Text Ad / Native Ad

OT meets IT

Wer auf  Dauer erfolgreich sein möchte, kann sich der digitalen Transforma-
tion nicht entziehen. Die Digitalisierung und die damit einhergehende 
Vernetzung ziehen sich wie ein roter Faden durch alle Branchen und Le-
bensbereiche. Auch in der Produktion ist der Trend angekommen und das 
beeinflusst die Industrie über alle Ebenen der Produktionspyramide hinweg. 

Jetzt mehr erfahren...

5G in Industrie & Logistik

Megatrends wie Industrie 4.0 und autonome Fahrzeuge prägen die 
Gesellschaft. Diese Anwendungsfelder sind jedoch auf  einen schnellen und 
jederzeit verfügbaren Echtzeit-Datenaustausch angewiesen. Mit 5G wird 
im Jahr 2020 die neueste Mobilfunkgeneration live gehen und die mobile 
Datenkommunikation auf  ein neues Level heben. Die maximale Datenrate 
wird sich von 100 Mbit/s (LTE) auf  20 Gbit/s steigern. 

Jetzt mehr erfahren...
    More

▲

    More

▲

Advert
Headline for you advert

Premium placement

Leaderboard (1)

Position 1

below editorials

(2)

Position 2

Inside the editorial messages

(2)

Position 3

At the end of the editorial messages

(2)

Small Rectangle

(3)

Small Rectangle

(3)

Exclusive newsletter 

File format: PNG, JPEG, GIF* (*GIF only without animation)

Data delivery: 5 working days before the start of the 

campaign
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CW Date Topic

Ja
nu

ar
y

1 Thursday, 04 January Top 10 December 2023

2 Tuesday, 09 January News from the Plastics Industry

2 Thursday, 11 January News from the Plastics Industry

3 Tuesday, 16 January News from the Plastics Industry

3 Thursday, 18 January News from the Plastics Industry

4 Tuesday, 23 January News from the Plastics Industry

4 Thursday, 25 January News of the Plastics Industry

5 Tuesday, 30 January E-Paper 1-2/2024

Fe
br

ua
ry

5 Thursday, 01 February Top 10 January 2024

6 Tuesday, 06 February News from the Plastics Industry

6 Thursday, 08 February
Topic Special Training and 
Further Education

7 Tuesday, 13 February News from the Plastics Industry

7 Thursday, 15 February Trade Fair Special KPA Ulm

8 Tuesday, 20 February News from the Plastics Industry

8 Thursday, 22 February Trade Fair Special JEC World Paris

9 Tuesday, 27 February News from the Plastics Industry

9 Thursday, 29 February E-Paper 3/2024

M
ar

ch

10 Tuesday, 05 March Top 10 February 2024

10 Thursday, 07 March News from the Plastics Industry

11 Tuesday, 12 March
Topic Special Processing and 
Recycling

11 Thursday, 14 March News from the Plastics Industry

12 Tuesday, 19 March News from the Plastics Industry

12 Thursday, 21 March News from the Plastics Industry

13 Tuesday, 26 March News from the Plastics Industry

13 Thursday, 28 March E-Paper 4/2024

A
pr

il

14 Tuesday, 02 April Top 10 March 2024

14 Thursday, 04 April News from the Plastics Industry

15 Tuesday, 09 April
Topic Special Automation and 
Production 4.0

15 Thursday, 11 April Trade Fair Special Chinaplas

16 Tuesday, 16 April News from the Plastics Industry

16 Thursday, 18 April News from the Plastics Industry

17 Tuesday, 23 April Trade Fair Special Rapid.Tech 3D

17 Thursday, 25 April Trade Fair Special Kuteno

18 Tuesday, 30 April E-Paper 5/2024

M
ay

18 Thursday, 02 May Top 10 April 2024

19 Tuesday, 07 May News from the Plastics Industry

19 Friday, 10 May Trade Fair Special Plastpol

20 Tuesday, 14 May News from the Plastics Industry

20 Thursday, 16 May
Topic Special Tool and Mould 
Making

21 Tuesday, 21 May News from the Plastics Industry

21 Thursday, 23 May News from the Plastics Industry

22 Tuesday, 28 May News from the Plastics Industry

22 Friday, 31 May E-Paper 6/2024

Ju
ne

23 Tuesday, 04 June Top 10 May 2024

23 Thursday, 06 June News from the Plastics Industry

24 Tuesday, 11 June Topic Special Quality Assurance

24 Thursday, 13 June News from the Plastics Industry

25 Tuesday, 18 June Trade Fair Special Interplas 

25 Thursday, 20 June News from the Plastics Industry

26 Tuesday, 25 June News from the Plastics Industry

26 Thursday, 27 June News from the Plastics Industry

CW Date Topic

Ju
ly

27 Tuesday, 02 July E-Paper 7-8/2024

27 Thursday, 04 July Top 10 June 2024

28 Tuesday, 09 July News from the Plastics Industry

28 Thursday, 11 July News from the Plastics Industry

29 Tuesday, 16 July
Topic Special Additives and 
Colours

29 Thursday, 18 July News from the Plastics Industry

30 Tuesday, 23 July News from the Plastics Industry

30 Thursday, 25 July News from the Plastics Industry

31 Tuesday, 30 July News from the Plastics Industry

A
ug

us
t

31 Thursday, 01 August Top 10 July 2024

32 Tuesday, 06 August News from the Plastics Industry

32 Thursday, 08 August News from the Plastics Industry

33 Tuesday, 13 August News from the Plastics Industry

33 Thursday, 15 August News from the Plastics Industry

34 Tuesday, 20 August News from the Plastics Industry

34 Thursday, 22 August News from the Plastics Industry

35 Tuesday, 27 August News from the Plastics Industry

35 Thursday, 29 August E-Paper 9/2024

Se
pt

em
be

r

36 Tuesday, 03 September Top 10 August 2024

36 Thursday, 05 September News from the Plastics Industry

37 Tuesday, 10 September Trade Fair Special Fachpack

37 Thursday, 12 September
Topic Special Mixing, Dosing, 
Conveying

38 Tuesday, 17 September Trade Fair Special Fachpack

38 Thursday, 19 September News from the Plastics Industry

39 Tuesday, 24 September News from the Plastics Industry

39 Thursday, 26 September Trade Fair Special Fakuma

40 Tuesday, 01 October Top 10 September 2024

O
ct

ob
er

40 Friday, 04 October E-Paper 10/2024

41 Tuesday, 08 October Trade Fair Special Fakuma

41 Thursday, 10 October Trade Fair Special Fakuma

42 Tuesday, 15 October Trade Fair Special Fakuma

42 Thursday, 17 October News from the Plastics Industry

43 Tuesday, 22 October
Trade Fair Special Fakuma 
Review

43 Thursday, 24 October News from the Plastics Industry

44 Tuesday, 29 October News from the Plastics Industry

44 Thursday, 31 October Trade Fair Special Formnext

N
ov

em
be

r

45 Tuesday, 05 November E-Paper 11/2024

45 Thursday, 07 November Top 10 October 2024

46 Tuesday, 12 November News from the Plastics Industry

46 Thursday, 14 November
Topic Special Additive 
 Manufacturing and 3D Printing

47 Tuesday, 19 November News from the Plastics Industry

47 Thursday, 21 November News from the Plastics Industry

48 Tuesday, 26 November News from the Plastics Industry

48 Thursday, 28 November E-Paper 12/2024

D
ec

em
be

r

49 Tuesday, 03 December
KUNSTSTOFF MAGAZIN 
 Products of the Year

49 Thursday, 05 December Top 10 November 2024

50 Tuesday, 10 December News of the Plastics Industry

50 Thursday, 12 December
Topic-Special K-Industry in 
Austria

51 Tuesday, 17 December News from the Plastics Industry

51 Thursday, 19 December Review of the year 2024

Topics / Dates Newsletter
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Terms and Conditions

Here you will find the General Terms and Conditions (hereinafter referred to as “GTC“) of WEKA Business 
Medien GmbH (hereinafter referred to as “WBM“), which applies to the use of the services of WBM.

For a service requiring registration with WBM, you must give your consent to the service in accordance 
with the applicable terms of use. To do so, please click on the “Agree“ field or check the box in the opt-in 
procedure to give your consent. Through the Clicking on the “Agree“ box or checking the box you declare 
that you have read the terms and conditions and agree with them. You can also print or download the terms 
and conditions.
1. Scope of application: The GTC shall apply to all services offered to the user on the WBM website espe-
cially for the paid content & services, for the lotteries as well as the marketplace and community area. Devi-
ations from these Terms and Conditions or special terms of use for individual services shall only be deemed 
as agreed if they have been expressly confirmed in writing by WBM. In particular the The mere omission of 
an objection on the part of WBM to other general terms and conditions does not mean that these are to be 
considered shall apply as agreed. WBM shall be entitled to amend these General Terms and Conditions at 
any time. WBM shall inform the user in good time about the change of the terms and conditions applicable 
to him. The change shall be deemed to have been approved by the user, if he does not object to the change 
within one month after receipt of the change notification or terminates the contract. In the event of an 
objection, WBM shall be entitled to terminate the agreement in due time. WBM in the notification of the 
changes to the possibilities of objection and termination, the period and the legal consequences, especially 
with regard to an omitted objection. Within the scope of the amendment of the General Terms and Con-
ditions, WBM is in particular entitled, in the event of the invalidity of a condition to supplement or replace 
them with effect for existing contracts, in the event of a change in a legal regulation or supreme court juris-
diction, if one or more conditions are changed by this amendment of the contractual relationship, to adapt 
the affected conditions in such a way as to achieve the purpose of the the changed legal situation, provided 
that the user is not affected by the new or changed conditions is worse than after the original condition. Any 
change including the updated version the GTC will be sent to the user by e-mail. WBM is not responsible for 
the information provided by third parties. Internet services that WBM links to from its pages or that WBM 
mediates. For these offers the terms of use of the respective providers apply. This applies in particular to coop-
eration partners on WBM. The offers of the cooperation partners on WBM merely represent a sales platform 
of the respective partner of WBM. When using the services offered by cooperation partners an independent 
legal relationship is established between the user and the cooperation partner, which is independent of the 
is subject to any legal relationship between WBM and the user. The legal relationship between partner and 
user is exclusively based on the terms and conditions and operating processes of the cooperation partners. 
WBM assumes no liability or warranty for this.
2. right of access and participation: In principle, all users are entitled to access and participate. The 
following minimum information is required for competitions. Eligible to participate are all persons who have 
reached the age of 18. have completed their studies or can provide proof of a declaration of consent from 
a parent or guardian. Everyone By participating in the game, participants in the competition agree to this in 
the print edition, to be published on the website with name and photo, as well as in further rights of use 
for advertising and to consent to distribution purposes. Participation in competitions is open to employees 
of WEKA Business Medien GmbH, as well as for persons who were involved in the event of the game, are 
excluded. This also applies to for their relatives. Furthermore, WBM reserves the right to amend the regula-
tions of competitions at any time. to change or correct. WBM concludes contracts for paid content and for 
the mediation of Internet access only with persons over 18 years of age or with the express consent of the 
legal representative. In all other respects the Internet pages are not directed to persons in countries which 
do not allow the provision or or the call of the contents placed there. Each user is responsible for obtaining 
information about any restrictions before accessing these websites and to comply with them.
3. availability: The services of WBM are offered to the user subject to availability. WBM shall endeavor to 
ensure that the services of WBM are available to the user without interruption. stand. Due to maintenance 
work and/or further development and/or other malfunctions, the usage possibilities are restricted and/or 
temporarily interrupted. Thereby it can under certain circumstances can also lead to data loss. This does not 
give rise to any compensation claims by the affected users. Furthermore, WBM shall be entitled at any time 
and at its own discretion to without notice or to change or discontinue.
4. contractual relationship: The contractual relationship for the use of chargeable contents of WBM comes 
by registering with the desired and selected payment system provider, agreeing to the general terms of use 
and the respective acceptance by WBM. The acceptance by WBM takes place at the latest when access to 
the paid content is opened. About the use of services of third parties that WBM advertises on its pages or to 
which WBM provides access via its pages, contractual relationships are established exclusively between the 
user and the offering third party. WBM assumes no liability or warranty for this.
5. opening of a user account: For certain services on the pages of WBM, the user must or can open a user 
account. The user affirms that the information provided by him in the context of a registration or in the con-
text of opening a user account on the pages of WBM personal data, in particular his first name, surname and 
postal address as well as date of birth and the e-mail address are true and correct, and that, if the information 
given there is WBM will be immediately notified of any changes to the data. 
6. payment transactions: The fees for chargeable content shall be confirmed with a the payment system 
provider to be chosen by the user. The terms of use apply exclusively. of the payment system provider selected 
by the user in each case, to which reference is made at the given point and appropriate assistance can be giv-
en. The remuneration claims are to be settled in accordance with the The customer shall settle the respective 
terms of use with the selected payment system provider. If the user does not meet his payment obligations 
or does not carry out payment transactions or such are redebited, WBM shall be entitled, subject to further 
claims, to deny access of the user. If the blocking is due to outstanding claims and the user balances these 
claims, the off, the access is unlocked again. WBM reserves the right to involve third parties in the execution 
of the debt collection to be commissioned.
7. user‘s obligations: The user undertakes not to use the services of WBM for any purpose other than that 
for which they are violate applicable legal regulations and any contractual provisions. He undertakes in partic-
ular to ensure that any content distributed by him does not infringe any rights of third parties (e.g. copyrights, 
patent and trademark rights). trademark rights) violate that the applicable criminal laws and regulations for 
the protection of minors are observed and that no racist, Holocaust denying, grossly offensive, pornographic 
or sexual, endangering young people, extremism, glorifying or trivializing violence, glorifying war promoting 
a terrorist or extremist political group, inciting it to commit a crime, defamatory statement, insulting or un-
suitable for minors or other criminal contents are distributed. The user further undertakes, for the protection 
of the data, to use the recognized principles of data security and the obligations of the data protection 
regulations to check e-mails and queries sent to WBM for viruses with the greatest possible care, legal, official 
and technical regulations, his possible user name and password and to keep the identification and password 
secret, not to pass them on, not to tolerate any knowledge or and to take the necessary measures to ensure 
confidentiality, and in case of any misuse or loss of this information or any suspicion of such misuse or loss 
will be reported to WBM immediately to be displayed. Indications of misuse of the contents of WBM or the 
payment system are WBM shall also be notified immediately. The user shall indemnify WBM against any 
claims of third parties that may against WBM due to violation of their rights by this user. This includes also the 
costs of appropriate legal prosecution and defence. WBM reserves the right to reasonable suspicion of misuse 
of the services of WBM or the payment systems of this to block users from accessing their content and any 
existing user account, and to involve investigating authorities. The user may only assert claims against WBM 
with undisputed or legally binding claims. The user is only entitled to rights of retention due to claims from 
the individual, concrete contractual relationship, of which these GTC are a part. 

8. Liability: WBM and its representatives or vicarious agents shall not be liable for damages, in particular 
due to delay, non-performance, poor performance or tortious act exists only in case of infringement essential 
contractual obligations, the fulfillment of which could be relied upon to a special degree. The exclusion 
of liability does not apply to intent and gross negligence. Any further liability of WBM is excluded, unless 
there are mandatory legal regulations. WBM is only liable for foreseeable damages. The Liability for indirect 
damages, especially consequential damages, unforeseeable damages or untypical Damages as well as loss 
of profit are excluded. The same applies to the consequences of industrial disputes, accidental damages and 
force majeure. WBM provides its own information and data as well as information from other providers by 
means of hyperlinks (Internet links) on the Internet and on mobile devices. This Information and data are 
for information purposes only, without the user having to rely on the topicality, correctness or completeness 
of the information can be invoked or left. In this respect WBM does not assume any warranty or liability, in 
particular not for direct or indirect damages caused by the use of the information or data that can be found 
on the WBM websites. WBM assumes in particular no responsibility for contents or the functionality, accu-
racy or legality of websites third parties that are referred to by links from the WBM websites. WBM offers 
discussion forums and Chats on. The contents and information exchanged by users in these forums are not 
subject to any Control by WBM. For this reason, WBM does not assume any liability for the information 
posted in the forums. Content and information. The responsibility for the contents published by the user 
on the pages of WBM, lies exclusively with the user. WBM excludes any liability due to technical or other 
Interference off. WBM assumes no liability for any damage or loss, in particular during shipment. of the 
prizes to be handed over in the context of a lottery. The above limitations of liability apply to all contractual 
and non-contractual claims.
9. Liability for defects: If paid contents are not used due to incomplete or defective services of WBM by the 
user, the user shall be liable to pay the costs of the service provided by the The complaints will be handled 
either by WBM or the payment provider immediately after becoming aware of it. WBM shall be liable for 
justified and timely complaints, WBM shall deliver in the case of incomplete performance and in the case of 
defective performance according to your choice to repair or replace. The user can demand a reduction of the 
fees if attempts at rectification or replacement delivery are refused by WBM, are impossible or in any other 
way fail. There is no right of withdrawal in favour of the user. 
10. copyright: All content, information, pictures, videos published on the pages of WBM and databases and 
computer programs (e.g. widgets) are protected by copyright. The use is only permitted for private personal 
use. Any use beyond this, in particular the private and commercial duplication, modification, distribution or 
storage of information or Data, in particular texts, parts of texts, images and film material, require the prior 
express consent of the author. Consent of WBM. This also applies to the inclusion in electronic databases and 
duplication on CD-ROM, DVD etc. Private and/or commercial duplication, modification, distribution, repro-
duction, modification, distribution or use of the or other misuse of computer programs. The user acquires by 
downloading or the sending of the source code of a computer program does not entitle you to any property 
rights. There will be no copyrights or other ancillary copyrights. If the service and/or the performances are 
discontinued, the user is obliged to immediately delete the source code provided. For the rest the legal limits 
that arise from copyright law and other applicable statutory provisions apply. regulations.
11. contents sent in by the user: The user who (e.g. in the context of competitions, reader actions, Inter-
net competitions) to WBM (e.g. videos, photos, photo series, texts, etc.), declares itself to be in agreement 
with By sending in the application, you agree that the submitted content may be used free of charge on the 
Internet and in print copied, distributed and publicly reproduced. The user further declares that all copyright 
and other rights to the submitted content and that the graphic design of the submitted content (e.g. videos, 
photos, photo series), which are not only ancillary to a location or are part of depicted meetings, elevators 
or similar events, agree to the publication are. For persons under 18 years of age, the consent of the legal 
guardian is required. On the Contributions sent by post cannot be returned to the participant. The users 
commit no content with illegal, grossly offensive, pornographic or sexual content, content harmful to minors, 
extremist, glorifying or trivializing violence, glorifying war, advocating a terrorist or extremist political associa-
tion, inciting to commit a crime, insulting statement or other punishable contents to WBM. Likewise the users 
not to send content that contains advertising or commercial content. WBM reserves the right to does not 
intend to publish submitted content. The user shall indemnify WBM in full against all claims of third parties 
free, which arise from the fact that the user violates his obligations under these terms or - contrary to this 
declaration - the user does not own all rights to the submitted content or does not have all rights to the per-
sons do not agree with the publication. The submitted contents are personal statements made by users and 
do not represent the opinion of WBM. The user has no legal claim to Publication of the submitted content.
12. Right of revocation: The user is entitled to revoke his declaration of intent to conclude the contract 
within two weeks to revoke. The period begins at the earliest with receipt of this instruction. To the period 
preservation the timely dispatch of the declaration of revocation is sufficient. It must be made in writing with-
out giving reasons and to address to: WEKA Business Medien GmbH, Richard-Reitzner-Allee 2, 85540 Haar In 
the event of an effective revocation, the services received by both parties are to be returned and, if applicable 
to publish the use made of it. If the user is able to return the received services in whole or in part or only in a 
deteriorated condition, compensation must be paid. However, the right of revocation shall not apply if WBM 
has expressly agreed to the execution of the service with the consent of the user has begun before the end 
of the revocation period or the user himself has started this execution has caused (e.g. by download etc.).
13. Termination: Each party reserves the right to terminate the contract for good cause. An important rea-
son shall be deemed to exist in particular if the user continues to violate essential provisions of this Terms and 
Conditions and/or the user commits a misconduct directed against third parties by using the offer used by 
WBM for illegal purposes or for purposes that are a nuisance to third parties. All cancellations in accordance 
with these GTC must be made by written notification to the address mentioned in point 12. With If the 
termination becomes effective, access to the services of WBM shall be blocked. 
14 Place of performance/place of jurisdiction: The place of performance shall be the registered office 
of the provider. In business transactions with merchants, legal entities under public law or special funds 
under public law is not permitted in the case of legal actions Place of jurisdiction is the registered office 
of the provider. As far as claims of the provider are not asserted in the dunning procedure the place of 
jurisdiction for non-merchants shall be determined by their place of residence. German law applies. If the 
domicile or habitual residence of the client, also for non-traders, is legal action unknown or has the client 
after conclusion of the contract his domicile or usual residence. If the customer moves his place of residence 
outside the scope of the law, the place of jurisdiction is the registered office of the provider, if the contract 
was concluded in writing. 
15. Final provisions: In connection with the participation in lotteries legal action is excluded. Should indi-
vidual provisions of these GTC including these regulations in whole or in part be invalid, the validity of the 
remaining provisions or parts of such provisions shall remain unaffected.The invalid or missing provisions shall 
be replaced by the respective legal regulations.
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